SPORT CENTRE As we reﬂe(':t on 2016, the importancle of
transformation emerges as the defining theme.
With the facility's impending name change,
unstable market conditions, and rising competitive
fitness landscape, we knew that it would be our
sound vision that would make the difference. We

REPSFOL ’ . A A new era unfolds.

looked to our staff to create efficiencies, we relied
on our well established partnerships, and boosted
our service delivery to keep us focused and
effective. Even as we weathered the slow market

Annual Report

we kept our eye on investing in the kind of long-
term facility infrastructure projects that make
lasting change in our customer’s lives.

One of the biggest transformations can be seenin
our corporate brand makeover that started with a
new logo — designed to revitalize the inspirational
sport legacy built under the folds of our iconic tent.
The logo arch design strengthens the significance
of the facility's dual mandate in support of
Members and Sport Partner Athletes, showcases
the exceptional offerings in both dryland and
aquatic sport, and pays tribute to the mission;
Passionate about Sport — and People.

The new corporate brand underscores our

continuing journey of sport excellence,
driving innovation in training and competition,
and building upon our world-class reputation
as the best place to TRAIN for excellence,
COMPETE with champions.and PLAY hard
allunder one roof.

2016 will be remembered for many things.

The Centre and Society made investments in the facility, advanced strategic goals, successfully
managed the operations of the facility during more challenging economic times, supported
thousands of members and athletes and hosted more than 50 events.

Notwithstanding these significant accomplishments, above all, 2016 will be remembered for the
work undertaken to advance the Lindsay Park Sports Society Legacy Expansion Project and the
facility rebrand from Talisman Centre to Repsol Sport Centre.

Since opening in 1983, Lindsay Park Sports Centre/Talisman Centre/Repsol Sport Centre has never
satidle. This dynamic facility, and the people that use it, are always evolving. The activity of 2016 is a
testament to that.

With your help, we are confident the future of the facility will resemble, and even outpace, the world
class standard of the past.

We wish to thank the City of Calgary, Repsol, our 35 Sport Partners, thousands of members, facility
users and all of our stakeholders for making 2016 a year to remember.
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Darryl Bourne Jeff Booke
Board Chair, LPSS CEO, Repsol Sport Centre
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LINDSAY PARK OFFICERS // DarrylBourne, Chair / Spencer Coupland, Vice Chair / Jeff Booke, CEO, Repsol Sport Centre /

SRUBISEUCIENY Anette Mikkelsen, 2nd Vice Chair & Secretary / Terry Baustad, Past Chair / Paul Snodgrass, Treasurer
GOVERNORS // DarrylBourne / Spencer Coupland / Anette Mikkelsen / Terry Baustad / KariBecker /

Michael Devonshire / Scott MacDonald / Paul Snodgrass / Bradley Squibb / Greg Steinraths /

Alexis Teasdale / Andrew Wallace / John Donovan

In JANUARY naming sponsor Talisman Energy becomes Repsol. :
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: :  Talisman Centre proudly takes on the name Repsol Sport Centre later that year. : RERI-OL
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Icons made by Freepik from www.flaticon.com

A SPECIAL THANKS to our sponsors and partners who continue to
make Repsol Sport Centre one of the most inspiring and leading-edge
sport training facilities in Calgary.
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Lindsay Park Sports Society
is a proud 2016 recipient of
RBC Learn to Play grants.

Repsol Sport Centre is
committed to building
the physical literacy of This facility is a true gem! First

Canada's kids and youth and class aquatic facility where the

empowering them to feel entire family swims and plays
confident and motivated Waterpolo. It offers an incredible

in their physical activities
and sports. The Centre has range of fitness classes and the

aligned its sport programs staff is very friendly and helpful!
with the Long Term Athlete
Development principles and
is also taking a leadership
role in building the capacity
of sport clubs and parents

through education and Gr eat P eop-lev
mentoring activities. fantastic facilities!

» Erin Lukie, Facebook Review

» Barry Huddlestun,
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